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Promoting Your Company 
The advancement 

of Christ’s Kingdom 
among Boys, and 
the promotion of 

habits of 
Obedience, 
Reverence, 

Discipline, Self-
Respect and all that 

tends towards a 
true Christian 

Manliness 

 

 

 

 

 

 

 

 

THE BOYS’ BRIGADE 
OBJECT 

Promoting a BB Company is important to maintain the strength and growth of the 
Company. Promotion should incorporate recruiting new boys and leaders, building a 
relationship with the BB families and church, connecting BB families to the church and 
raising awareness of BB in the community.  

Promotion is the process of making the Company (and through that) the Church’s existence 
known to the community. Any promotion of your Company essentially means you are 
promoting your church. Discuss how you can work together in local community events to 
promote other ministries of your church and to meet members of your community. Be a 
visible presence and a support for your local community. 

A simple marketing strategy is based on a funnel. (see picture left). The steps to promotion 
are Awareness, Interest, Decision and Action. See our info sheet on The Funnel Marketing 
Strategy for more detailed information.  

The most important thing is Prayer! Pray for new Boys.  “Seek first the kingdom of God ...” 
(Matthew 6: 33).  This might sound obvious but we each need to be reminded to pray for 
different people and issues regularly.  Ask God to introduce new Boys to your Company.  
Be specific.  If you need more Juniors then ask God to bring more Juniors.  God knows the 
need of each Company better than leaders do.  But remember, God will give you the Boys 
that you need, not necessarily the number of Boys you want!  Don’t stop praying for Boys 
once they start attending and/or join.  Keep on praying for each one right through their 
entire BB journey and beyond.  

Having an active presence in the local community is a great way to promote. Creating 
awareness about your church and BB. Letting people know that your church and its 
ministries exist and are available to them. There are many ways to be active in the local 
community – from participation the local ANZAC Day parade and service, host a booth at 
local community event such as local show, a school fete, sporting activity, local markets. 
Attract people with Giant Games, videos of BB in action, competitions. Think up creative 
ways to get people to stop so you can initiate a conversation.  Run a stall such as a sausage 
sizzle or cold drinks to help fundraise for equipment or other BB needs. 

Social Media is a fantastic, cheap if not free, way to promote.  Note that it is a time-
consuming activity and we would suggest you find a Social Media Manager who can take 
on this role, perhaps a parent or your church admin. Do you need your own Company FB 
page, or would it be best to promote through your own church FB page? Ensure your FB 
manager has lots of “fodder” - videos and photos to show off what you do at Brigades. 

 What’s your 30 Second Elevator Ad?  

Do you have something prepared to tell people when they ask “ What is BB?”  

Think about, and refine, a short spiel that you can memorise and tell people when 
they ask that question. Try to cram as much interesting information in the 30 seconds 
as possible.   

Check out the info sheet on 30 Second Elevator Ad for more information on how to write them.  
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Photos and videos of what you do at BB are a huge drawcard – especially video. People get 
drawn in by the action and want that for their boys. Take lots of photos and videos at events.
Use video at events to showcase what BB does.  

Consider working closely on promotion with your GB Company. Combined posters and leaflets 
are much more economical than going it alone because you are sharing the costs. Share a 
display booth thus halving the hire cost.  Co-ordinate the roster on display booths so that you 
are not inundated with staff and so that both GB and BB are always present. 

BB Qld has some guidelines on branding and presenting BB in a way that is consistent across 
all Companies and part of a strategy to raise awareness of BB in Qld. We want people to see 
the BB Logo, colours etc and recognise it as BB. Think about logos and colours that can identify 
a business without any words eg. Car logos, the colours of fast food franchises.  

There are many resources available to you for use in promoting your Company. The BB Qld 
office has resources that can be branded to your company.  You can print them yourself or the 
office can do it for a small fee.  

What’s available: 

Leaflets: There are several leaflets available for use. Some are simple flyers for use such as 
letterbox drops. Others share info about what BB is about, directed at parents who do not 
know what BB offers. 

Postcards: Personal invitations from boy to boy.  

Posters: For display at church, schools, events, community locations such as libraries.  

Display: BBQLD has banners, teardrop banners, display boards with photos/signs, balloons 
available for any Company to use for promotion. There is no cost to borrow these items.  

Giant Games: BBQLD is building a Giant Games Library. Games can be borrowed for Company 
events (and hired for non-Company events). Games are great way to draw kids in to play, 
giving you an opportunity to talk to the parents.  

 

 


